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TOPO GIGIO...IN HIS FIRST 
FULL-LENGTH MOVIE 

FULL OF FUN, ADVENTURE, 
AND LAUGHTER! 
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THE MAGIC WORLD OF TOPO GIGIO 
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.. . really big entertainment for everyone!” 


—ED SULLIVAN 
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“Anyone who saw Topo Gigio 
on my Sunday Night TV 
show will agree with 
me that his first full- 
length movie is really 
| big entertainment . ) 
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Topo Film ‘Really Big 
Entertainment for Everyone’ 
Says TV’s Ed Sullivan 

Via Ticket-Selling Ads.... 


Trailer ....TV/Radio Spots! 


“The Magic World of Topo Gigio” is “really big entertainment for everyone,” raves TV's 
Ed Sullivan, who helped make the little Italian mouse an American favorite and whose 
in-person endorsement of Topo’s first full-length feature film is being used in all adver- 
tising, in special radio and television material ... and in your trailer! Sullivan also gave 
“The Magic World of Topo Gigio” a gala send-off on his Sunday night CBS-TV network 
show, one of the nation’s most popular. 


These pages contain some idea of the showmanship that is also possible with Topo Gigio! 


TOPO GIGIO NECKLACE 


Imported pendant, 2 1/4” high on 
a 24” chain, hand-painted in as- 
sorted colors. Retails at $1.00 
apiece, sold to “Magic World of 
Topo Gigio’’ showmen at $6.75 per 
dozen; minimum order, three 
dozen. For additional information, 
write direct to Henry Blueweiss, 
c/o E. K. Wertheimer and Son, Inc., 
48 W. 37th St., New York 18, N.Y. 


I'WO TOPO MATS! 


Use “Magic World of Topo Gigio” Color-In mat (actual size, 5 1/2 
inches square) for any, and all, of suggestions below. 


Exp. Mat 3A 


as a herald hand-out, with 
credits and playdate printed 
on back. 

* as a package-stuffer for co- 
operating stores and chains. 


* printed on supermarket 
bags. 


planted in a newspaper— 
daily, weekly or school! 

* as a contest for children, 
with entries displayed in 
lobby for audience judging 
and promoted merchandise 
prizes. 


Exp. Mat 2A, shown on ad page, is a 'Follow-the-Dots’ drawing of Topo 
Gigio. Use it in same showmanship manner as the Color-In Mat. 


TOPO DOL 


TOPO HER. 


Four-page heralds (8 1/2”: 
color! Price: $4.50 per tho 
1000 copies, $5.00; additio: 
$3.00 per M. Folding befor 
Railway Express, shipping 
Post special, separate billi: 
by truck unless otherwiss« 
or money order must acc 
405 Broome St., N.Y., N.Y. 


TELEVISION ANGLES 


Topo Gigio first captured the country with his 
appearances on Ed Sullivan's Sunday night net- 
work show. Television remains one of the most 
important elements in your promotion of the 
matinee performances of “The Magic World of 


Topo Gigio.” 
@ Make use of the television trailers available from 
your Columbia exchange. Plant ‘em on all chil- 
dren's TV shows and, of course, on the Ed Sullivan 
CBS-network show Sunday nights. 
@ Arrange for a children’s TV personality to “host” 
one or another of your performances, or all of them, 
with picture plugs and giveaways, and whatever 
attendant publicity and promotion that can be 
worked up. 
@ Advertise your showings of “The Magic World 
of Topo Gigio” on the television pages of local 
newspapers, and go after publicity on those pages. 
(Advertise your Topo playdate on the comic strip 
pages, as well!) 


In whatever you do, use the Ed Sullivan quote: 
“Topo is really big entertainment for everyone!” 


LS HELP CAMPAIGN! 


A Topo Gigio hand puppet and two Topo Gigio dolls 
are manufactured by American Character, Inc., and 
marketed across the country. These might be displayed 
—and sold!—in your lobby, in advance of and during 
your engagement of “The Magic World of Topo Gigio.” 
They might be used as contest prizes, and to supplement 
your displays. 

The Topo Gigio dolls and puppet are manufactured by 
American Character Dolls and Boys, 1107 Broadway, 
New York, N.Y. 10010. The hand puppet is sold for $23.10 
a dozen and the vinyl doll, shown, for $26.40 a dozen. 
The stuffed doll wholesales at $29.70 a dozen. 


Sears Roebuck and Montgomery Ward handle the Topo 
Gigio dolls, and might be approached for merchandising 
cooperation. For name and address of Topo Gigio doll 
jobber in your territory, write: Merchandising Depart- 
ment, Columbia Pictures Corp., 711 5th Ave., New York, 
N.Y. 10022. 


ALDS MAY BE USED iN LUCKY No.’ 


x11" when shipped flat); each side a different 
isand. For imprinting before shipping: first 
1al thousands, $3.50 per M; over 5000 copies, 
2 shipping: $2.00 per M. Small order, shipped 
charges C.O.D. (except rush orders); Parcel 
ig for postage charges; Large orders shipped 
. specified; shipping charges C.O.D. Check 
ompany order: Write Harry K. McWilliams, 
10013 (Phone 212 CA 6-3335). 


Matinees-Only 
Policy for Topo 
Can be Pushed 
Via Marquee... 
Heralds...Screen! 


Sell your “Topo” engagement and the mat- 
inees-only policy via your marquee, ad: 
vance and current! 


Eye-catching Topo Gigio heralds are de- 
scribed (and cover shown) below; heralds 
can do wonders in attracting young audi- 
ences... and parents! Plant ‘em in super- 
markets and other stores as package-stufft- 
ers, in addition to theatre and community- 
wide sireet distribution. 


In addition, use your screen weeks in ad- 
vance of playdate, with the regular 
National Screen trailer which also calls 
attention to the matinees-only policy. 


SCHOOLS 


Go after the youngsters in the schools . . . the 
day camps... recreation centers .. . wherever 
they are! Arrange with Parent-Teacher groups, 
and with educational officials, for group sales, 
sparked by printed herald or special letters dis- 
tributed to the schools and taken home by the 
children. If you have a puppeteer on tap, send 
him around to school assemblies to talk on “The 
Magic World of Topo Gigio,” and on puppetry 
(with demonstrations!) Or, use a magician. 


STUNT! 


These Topo Gjigio heralds 
»EINYS may also be used in a “Lucky 
the see | Number” stunt; the numbers 
can be imprinted at a cost of 
$1.53, for any quantity, in ad- 
dition to regular imprint costs. 
Lucky Numbers are posted in 

theatre lobby. Herald holders 
win locally-promoted prizes or 


EVKIDS | 


“HERALD COVER 


guest tickets. 


DON’T OVERLOOK THE PULLING POWER 
AND THE BOXOFFICE APPEAL OF TOPO 
AS HE APPEARS IN PUBLICITY MAT 1A 
(SEE AD PAGES OF THIS PRESSBOOK ) 


MAT 2A; STILL NO. 31—Topo Gigio, the English-speaking Italian mouse, 
and his girl friend Rosy believe they have landed on the moon in this 
scene from “The Magic World of Topo Gigio,” full-length Columbia Pic- 


tures release in color. 


A Richard Davis-Jolly production, “The Magic 


World of Topo Gigio” is being shown at the ou... Theatre the 
Gternoons:Of ..2:.. 20s Gnd rp ete. 
Review General Advance 


“The Magic World of Topo Gigio” 
is a world of colorful enchantment, 
of magic and magnificent puppetry, 
of suspense, excitement and—most 
important of all—of great and en- 
dearing good humor. 

Topo Gigio, as every television 
viewer knows or should know, is the 
English-speaking little Italian mouse 
puppet who is so sensational on 
the Ed Sullivan CBS network show 
with his antics Sunday nights. 

Now, in his first full-length mo- 
tion picture, in “The Magic World 
of Topo Gigio,” Topo (which means 
“mouse” in Italian) stars at the 
pot eniest sooay Theatre in special mat- 
inee performances tomorrow and... 

“The Magic World of Topo Gigio” 
is, says Ed Sullivan, “really big 
entertainment for everyone.” 

“The Magic World of Topo Gigio” 
is a Richard Davis-Jolly Film pro- 
duction released by Columbia Pic- 
tures. The entertainment is in color, 
of course. 

Also in the film, besides Topo, 
are his delightful girl friend Rosy 
and his friend Giovannino, prob- 
ably the most cowardly worm ever to 
be filmed. Also important to the 
film are a number of human actors, 
including a kindly old Punch and 
Judy puppeteer, and a _ magician 
who knows all the tricks. 

The magician is the villain of the 
piece, but Topo in time happily de- 
feats all his skulduggeries, and even 
persuades him to join forces with 
the puppeteer; after all, they both 
entertain children. 

And entertain children they do, in 
“The Magic World of Topo Gigio!” 

Make sure you take your young- 
sters to see it. 


Topo Gigio, the English-speaking 
little Italian mouse who created 
such a sensation in his Ed Sullivan 
television appearances Sunday 
nights, brings his full-length motion 
picture, “The Magic World of Topo 
Gicids ato: thex...;os- asses Theatre 
in color, the afternoons of ...........0 
and 

Ed Sullivan calls it “really big 
entertainment for everyone!” 

The ssa. Theatre screenings of 
“The Magic World of Topo Gigio” 
will introduce to youngsters not 
only the delightful Topo but also his 
appealing girl friend, Rosy, and his 
friend, a cowardly worm named 
Giovannino. 

In “The Magic World of Topo 
Gigio,” Topo builds a rocket in 
which he takes off for the moon 
with his two friends. They land at 
Luna Park, a fun resort, where 
they meet a kindly old puppeteer 
whose performances are being ig- 
nored by the children. The young- 
sters prefer instead the tricks of a 
flamboyant magician. 


Pree errr rere reer irri irri) 


Topo and Rosy perform on the 
puppeteer’s stage, and successfully 
lure back the children. Angry, the 
magician frightens Giovannino, kid- 
naps Rosy and attempts to hypnotize 
Topo into performing instead for 
him. Topo, however, with the help 
of the children, not only ruins the 
magician’s act, making him a laugh- 
ing stock, but he also rescues Rosy 
and he even instills something of a 
spine into the vibrating Giovannino. 
More, he brings magician and pup- 
peteer together since they both en- 
tertain children. 

“The Magic World of Topo Gigio” 
is a Richard Davis-Jolly Film pro- 
duction, released by Columbia. 


‘The Magic World of Topo Gigio’ 


Topo Gigio, the English-speaking 
little Italian mouse, is a puppet who 
endeared himself to American audi- 
ences with his appearances on Ed 
Sullivan’s Sunday night television 
shows. Now, the puppet stars in his 
first full-length motion picture fea- 
ture, “The Magic World of Topo 
Gigio,” at the 
Theatre the afternoons of ............00-- 


Topo weighs less than half a 
pound, and he is less than one foot 
tall. His voice squeaks. He has ele- 
phant-shaped ears, a receding chin, 
hair like straw and popping eyes. 
His cheeks are delightfully round, 
and so is his stomach. He is, if any- 
thing, completely unlike any screen 
or television hero and he has created 
more excitement than almost any 
performer ever to appear with Ed 
Sullivan. 

Topo is made of foam rubber. He 
is controlled by concealed 3-inch 
rods manipulated by three puppet- 
eers. They wear black clothing, and 
work against black velour back- 
grounds so that they cannot be seen, 
nor can their movements. Topo’s 
creator, Maria Perego, moves Topo’s 
feet and controls his mouth; Fred- 
erico Gioli guides Topo’s hands and 
Gioli’s wife, Annabella, controls the 
puppet’s spring-fastened ears and 
their happy wiggling. When Topo 
speaks, his voice is the Italian-ac- 
cented voice of Peppino Mazzulo. 

“The Magic World of Topo Gigio” 
is an imaginative excursion into the 
related entertainment fields of pup- 
petry and magic, as well as a happy 
example of screen special effects 
work at its best. 

Ed Sullivan calls it “really big 
entertainment for everyone!” 

Other puppets in “The Magic 
World of Topo Gigio” are Topo’s 
girl friend Rosy, a cowardly worm 
named Giovannino and a vast as- 
sortment of toys which do all sorts 
of tricks. There also is a Punch and 
Judy show. 

The magic is supplied by a real- 
life magician, the “villain” of the 
film, who kidnaps Rosy when she 


and Topo lure his child audiences 
away from his own fun park booth to 
the hitherto-deserted booth of a 
kindly old Punch and Judy show- 
man. In the process of rescuing Rosy 
and cutting the magician down to 
size, Topo becomes involved with 
all sorts of magic, with illusions and 
other delights. Ultimately, of 
course, he persuades the magician 
to link up with the puppeteer, since 
they both entertain children. 

There are many kinds of puppets, 
and a number of them are seen in 
operation in the course of “The 
Magic World of Topo Gigio.” Topo 
himself is, as stated, a rod puppet. 
The Punch and Judy actors are so- 
called “glove” puppets. The toys, 
which assemble and disassemble 
themselves, which sail through the 
air and do all sorts of other won- 
drous things, are string puppets, 
manipulated from above. 

Adults taking youngsters to “The 
Magic World of Topo Gigio” should 
find much of interest and delight 
as the nuppets—Topo and all his 
associates—go through their paces. 
How the magic is worked can be 
as absorbing to adults as “The 
Magic World of Topo Gigio,” in its 
entirety, is to the youngsters. 

“The Magic World of Topo Gigio” 
is a Columbia Pictures release, a 
Richard Davis-Jolly Film  produc- 


tion, 


Advance Notice 

Topo Gigio, the little English- 
speaking Jtalian mouse who is so 
sensational in his Ed Sullivan tele- 
vision shows Sunday nights on the 
CBS network, now stars in “The 
Magic World of Topo Gigio,” a full- 
length motion picture entertainment 
in color released by Columbia Pic- 
tures. “The Magic World of Topo 
Gigio” opens at the 


pas ea ANC Vs.:isascar-. “A Columbia 
Pictures release, “The Magic World 
of Topo Gigio” is a Richard Davis- 
Jolly Film production. 


MAT 2B; STILL NO. 19—Topo Gigio, the English-speaking Italian mouse, 
discusses his problems with a little girl in “The Magic World of Topo 


Gigio,” 


Columbia Pictures release in color. 


The full-length film, a 


Richard Davis-Jolly production, is at the .....0....0.0.cccceeeeee Theatre the 


Gitomioons of. ee ee and 3 


Printed in U.S.A. 


TOPO GIGIO! 


He’s Biggest 
Little Star 
Ever on the 
Ed Sullivan 
SundayNight 

IV Show! 


MAT 1A; STILL NO. 29—Topo 
Gigio, the English-speaking Italian 
mouse, stars in color in “The Magic 
World of Topo Gigio,” full-length 
Columbia Pictures release at the 
saree ee Naa A Uy Theatre the afternoon 
Ole. sae CNG kane ee ee 


CAST and CREDITS 


Created by MARIA PEREGO 

Screenplay: MARIO FAUSTINELLI, GUIDO STAGNARO, MARIA PEREGO 
Dialogue Director: TERRY VAN TELL 

TOPO GIGIO animation by MARIA PEREGO 

TOPO GIGIO voice by Peppino Mazzulo 

ROSY: Animation by Annabella Spadon 

GIOVANNINO: Animation by Grazia Curti 

Other animations: Emanuele Pagani and Emy Ricciotti 

With: ERMANNO ROVERI, IGNAZIO COLNAGHI, FEDERICA MILANI, 
ARMANDO BENETTI, IGNAZIO DOLCI (c.s.c) 


Camiercmian 7250 ee ie eee ret Luigi Vettore 
BOUL os Bear oa ats siege eae Ss ch reer as Giuseppe Donato 
Montage .....:) recess ee ee ane sab Wk Franco Alessandro 
Make-tip. i. eee yee ae aan sets ee Giuseppe Colla 
Editing Secretary 662i es eeihces ae aet es tao vss: Sandra Perego 
Scene Phategrapner oii ect oat ee eves, schon RE Renato Sardini 
Assistant Director 2. scisccc. operas saddest. ER Grasia Grossi 


Costumes: SANDRO NEGRI 

Sets: MARIO MILANI 

Director of Photography: GIORGIO BATTILANA 

Director of Production: FRANCO SERINO (a.d.c.) 

Music by ARMANDO TROVAIOLI 

The Music of “The Daughter of the King” and “The Butterfly” are by 
ALDO ROSSI 

Color By Pathe 

Directed by LUCA DE RICO 

Optical Effects S.P.E.S. Supervisor E. CATALLUCCI 


A RICHARD DAVIS-JOLLY FILM 
Released By 
COLUMBIA PICTURES CORPORATION 


STORY 


Topo Gigio, the little English-speaking Italian mouse, builds a rocket 
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Note: “Matinees Only Today and Tomorrow” Copy-Line Used in All Ads 
Should Be Changed to Conform With Your Exact Dating Situation! 
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© Publicity Mat 2-A 


Topo Gigio, the little English-speaking Italian mouse, builds a rocket 
in which he, his girl friend Rosy, and his best friend, the cowardly worm 
Giovannino, take off for the moon. They land at Luna Park, a fun resort, 
where they meet a kindly old puppeteer whose performances are being 
ignored by the children; the youngsters prefer the tricks of a flamboyant 


entertainment > Pans 
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8 A RICHARD DAVIS-JOLLY FILM PRODUCTIO 
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says: 


magician. When Topo, Rosy and Giovannino perform for the puppeteer 
the children eagerly return. Angry, the magician frightens Giovannino, 
kidnaps Rosy and attempts to hypnotize Topo. With the help of the 
children, Topo ruins the magician’s performance, making him a laughing 
stock. He rescues Rosy and he also persuades the magician to change his 
ways; there is no reason why puppeteer and magician cannot work to- 
gether since they are both in the business of entertaining children. 

(Not for Publication) Running Time: 72 minutes 
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SELLING AIDS 


TV SPOTS: 60-, 20- and 10-second spots with Ed Sullivan 
intro! Order from your Columbia exchange. 


OFFICIAL BILLING 
RADIO SPOTS: 60-, 20- and 10-second spots with Ed Sullivan 
calling the Topo film “really big entertainment for everyone!” 


COLUMBIA PICTURES 15% Order from your Columbia exchange. 


presents REGULAR TRAILER: With Ed Sullivan plugging Topo! Order 
from National Screen Service! 
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( he Magic VV orld DISPLAYS: Multi-colored flags ... pennants . . . valances staring x : a 
. .. Streamers ... Order from National Flag Co., 43 West is really big TOPO GIGIO, = eat ie = 
® "The Italian Mouse” “s © YLENT Fr. 


2lst St.. New York, N.Y. 10010. 

TELOPS: For information about telops, styles and prices, 
write direct to QQ Title Card Co., 247 W. 46th St.. New 
York, N.Y. 10036. 
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TOPO GIGIO, ‘The Italian Mouse’: 


A RICHARD DAVIS-JOLLY FILM PRODUCTION 15% 
COLOR 25% 
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ED SULLIVAN'S PERSONAL 
ENDORSEMENT WILL 
SPREAD THE MESSAGE 
FAR AND WIDE...IN ADS 
IN POSTERS, IN TRAILERS 
ON TV AND ON RADIO! 
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“Anyone who saw oy 


Topo Gigio on my 
‘Sunday Night TV 
show will agree with 
me that his first full- 


length movie is really 
— big entertainment 
for everyone!’ 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


